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Joyages by Alainn Ducasse | BIARIEBIEZ 3% - l# H A

‘The beauty of Haute Cuisine - Simple Nature
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The french foie gras and the wagyu tenderloin are tightly wrapped inside a layer of golden puff pastry.
You can make a clean slice of the cross section without ruining the integrity of the wrap, so thatin one
serving you can sample the tenderness of the wagyu, the crunch of the pastry, and the buttery mouth-
feel of the foie." The Beef Wellington at Voyages is simply the best in Macau at the moment.
In this episode of Edible City, we will meet the chef behind this signature dish, Executive Chef @safa-
rodas’s. We will also chat with Executive Pastry Chef @nicolasdolbeau and Assistant General Manag-

er Justin Tai. We will explore how Voyages brings the vision of French haute cuisine icon Chef

@alainducasse to life, and makes it memorable yet accessible for customers in Macau.
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Exhibit the authenticity of Chinese cuisine

IR S | S | S

dible Clry | = 10 | Lai Wang Heen

B R R 2 B T BRRESN, BANFRATH (A ER, PR TR
Bk WEAXEREE, ARNTRABRS TUNMEEREE. . ANBE, £H
Johnny WRFRBRARRMGRL [—KBE) WEXES, AFXFTERBWMMEHTT
BRAEZANTHETE. DBERNHEEE (B8R R, LU TPE] 708
B, HEEEDSREENA KA. BOCNETHRERR, —UIHE, EERENN, B
KRR

Beside a la carte, The Grand Palace also offers a seasonal ingredient-driven tasting menu. Compared
with the “omakase” in Japanese style, a Chinese tasting menu is more challenging because of the
cuisine” s complexed cooking technique including steaming, frying, boiling or braising etc. Chef
Johnny believes that Chinese cooking shouldn” tbe confinedasa “onebigplate” cuisine, we need
to think of some new approaches to let more people to know about Chinese cuisine. Take the Roasted
Chicken with Chinese Wine Flambe as an example, chef revisited the traditional recipe with the inspi-
ration from the french Soufflé dessert. The dish is served with incredible aroma during the cutting

process, full of flavours and aesthetic as well.
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Dim Sum cart, Dim Sum card, little paper umbrella on top of jellies, stage in lively colour, handwriting
Chinese calligraphy * - all these elements build up to the Restaurante Beautiful World, who has served
its neighbourhood for almost thirty years.

In such a rapid modernisation progress, once step into the Restaurante Beautiful World, one” s time tops
- consistent decor, sorts of dishes, familiar waiters and waitresses, neighbours sitting at the next table.
Sometimes, the core of Yum Cha culture is not about the dishes, but about the precious time gathering

with friends and families. This is a form of respect and inherit of the traditional culture.
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